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The Internet as a source of knowledge 

about an individual. Getting to know 

one’s identity through social media platforms

Abstract

-

internet environment and its constantly changing trends.

of online identity and new media.

Keywords: 

Introduction
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-

feel attached to or in other words, perform a complex self-presentation driven 
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-

Social media platforms  

and their most emblematic representation - Facebook

-

-

-
-

-

-

-

-

-
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-

-

-

traditional letters or sending SMS.

-

-

-

-
-

-
-

-

detailed psycho-demographic 
-

Fig.1.
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The notion of identity in virtual space

Papacharissi, 2011).
-

-

important: 
-

In the presented paper the approach towards the notion of identity is closer to 

-
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-

-

-

with digital identity

Fig.1.

-
-
-

all (Windley, 2005).
-

-

-
-
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-
tion of identity as well as self-presentation on the Internet gains an entirely new 

Conclusion

-

-

-

-
ages of themselves, which promote their attachment to a desired goal.

-
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